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In the lush landscape of Pandora, 
the storyline of the “Avatar” franchise 
played out, and the viewers were right 
there with it. Computer-generated 
imagery (CGI) was utilized very heavily 
and brought the world to life in a way 
that hadn’t been done before, according 
to Screen Rant. “Avatar,” directed by 
James Cameron, was released in 2009. 
Now, after 13 years, a second “Avatar” 
movie will be coming out on Dec. 19. 
Cameron has directed multiple award-
winning films including “Titanic,” “True 
Lies,” and “The Terminator.” 

University of Texas professor 
Ben Bays teaches in the Radio, 
Television, and Film (RTF) 
department. He has been 
working in RTF for 24 
years, some of which has 
been spent working with 
CGI.

“The movie was filmed 
in 2009 which is a long time 
ago if you think about it,” 
Bays said. “I guess people 
just ended up forgetting 
about how good the CGI 
was in it.”

According to the 
Guardian, “Avatar” was 
created with 70% CGI. 
This was made possible 
by motion-capture 
technology, which, 
according to the Motion 
Capture Society, 
was pioneered by 
Cameron. 

“They used higher 
tech suits [motion-
capture suits] which 
let them record 
specific facial 

expressions which made the movie way 
more realistic,” Bays said. “That is why 
the movie is so well done, and so well 
animated.”

According to The Guardian, these 
motion-capture suits improved how facial 
expressions and small movements were 
recorded. Audio and Visual Production 
teacher Vanessa Mokry said that motion-
capture suits allow actors to pretend they 
were the animated character. 

“Actors wear a suit that’s got a bunch 
of little sensors on it,” Mokry said. “They 
look like ping pong balls, usually. It lets 
the actor move around while the computer 
captures their movement … and create 

a performance that’s 
going to then be a 

CGI character, 
but it has their 
m o v e m e n t s 
and their 
physicality.”

According 
to Bays, the 
u t i l i za t ion 
of advanced 
CGI is 
one of the 
contributing 

factors in 
making about 

2.8 billion 
dollars in profit 

from the global 
box office. This 

makes “Avatar” the 
highest grossing film 
across the world, 
according to the 

Insider. 
 

“It was one of the first [movies] that 
was done to that extent into that level of 
realism, I think at the time,” Mokry said. 
“[Avatar] raised the bar on the quality 
and the expectations of the audience.”

While viewers, such as Bays and 
Mokry, appreciated the use of CGI, 
others appreciated the plot as well. Film 
critic Bart Weiss, a member of the North 
Texas Film Critic Association, feels that 
“Avatar” successfully communicated the 
story it had in mind. 

“I don’t know if it contributed to it 
being successful, but it was the right 
way to tell the story that he wanted to 
tell,” Weiss said. “I think that if he tried 
it without that it wouldn’t have been 
so successful. It was really a matter of 
having a good way to tell the story.”

Weiss feels that the film was 
particularly unique due to its storytelling 
and its special effects. He, along with 
Mokry and Bays, recognizes that the 
CGI impacted the future of computer 
generation.

“I think it was a film that really pushed 
the envelope a bit, and that it was very 
sophisticated and worked really well,” 
Weiss said. “I also think that it changed 
how animation works now.”

This new innovation is present in the 
new “Avatar: The Way of Water” with 
Cameron’s underwater motion-capture 
technology. Mokry feels that Cameron’s 
advancements in CGI will continue 
improving and changing the industry. 

“It wasn’t just the CGI,” Mokry 
said. “It was also James Cameron, who 
is just a force itself at making movies. 
He’s also continually advancing that 
tech. I think that ‘The Terminator’ 
movies and ‘Avatar’ are in his timeline 
of tech changing movies, and industry 
evolving.”
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Race to See The Grand Picks 
Since its creation in 2018, TikTok has become one of the leading 

social media sites in the world with over 1 billion monthly users, 
according to Adobe. With the growing popularity of the app, BBC 
News said many industries have jumped on the opportunity to use 
the platform as a marketing tool to reach communities across the 
globe and that is just the beginning. 

According to a 2022 Pew Research Center study, TikTok 
has also become a news resource for an increasing number of 
people. The content on the app has changed to fit the modern 
day culture, and the popularity of social media influencers and 
content creators has changed because of TikTok. Artists, brands, 
and actors have all used this to their advantage, and it’s not gone 
unnoticed by those like freshman Riley McKinley. Mckinley is 
a lover of music, and he has observed a change in how music is 
made to appeal to TikTok.

“If TikTok wasn’t a thing, music would be created differently,” 
Mckinley said.  “It would have more meaning to the artist and to 
the consumer than it is now, where it’s like “oh I like this song 
from tiktok I’m gonna listen to a little part of it,” or the artist 
[thinks], “oh I need some money so I can just make some music 
for TikTok to make some quick money”. I feel like it’s not very 
authentic anymore.”

The change in music is not the only industry that’s gone 
through perceived transformations. Films have also taken on a 
different approach to editing and directing scenes in the hopes 
that those scenes will resonate with TikTokers. Popular TikTok 
editor @valentInc believes that the people making shows and 
movies change what they’re producing in order  to follow trends.

 “Edits largely influence upcoming trends,” @valentInc said. 
“I feel that producers of these films/videos that get edited have the 
“editability” of what they’re creating in mind,”.

 Not only have industries been changed because of this usage 
of social media as a marketing tool, but the content on TikTok 
itself has been reinvisioned. Brands and people follow trends so 
that they can make the best out of their postings and social media 
presence. The creator of Strawberry Milk Media, a social media 
creative agency, Hannah Eddins has been on social media for a 
while, and believes that the tone of content has transformed even 
from just ten years ago. 

“If you take a look back at Instagram of 2010, it was very 
blogger style,” Eddins said. “It was very aesthetically pleasing. 
Everybody used these very filteresque photos, and now if you 
go to TikTok, it’s very much people just pulling out their iPhone, 
filming as they walk down the street and filming as they unbox a 
package.” 

According to Eddins, less formal, photoshopped content is one 
that is preferable for promotion due to how genuine and relatable 
it comes across as. The ability of social media, and especially 
TikTok, to be able to influence what’s being consumed by the 
public even extends to the smaller aspects of the videos such as 
the sound being played in the background, according to McKinley. 
For McKinley, TikTok has provided useful guidance in growing 
his music taste and catalog.

“If you stumble across a video using a certain type of sound on 
your for you page and it peaks your interest you’re gonna want 
to explore that interest more, so it can expand your music taste 
buds,” Mckinley said.

TikTok pushes curated content across people’s feed based on 
an algorithm, but content can differ greatly from person to person, 
in Eddins’ observation. Using an algorithm is not uncommon for 
social media sites and according to @valentInc, what you do and 
don’t like can affect what you watch across multiple platforms.

“I’ll see edits of shows and movies that I’ve not seen, and they 
reel me in because I’ve seen the edit, and I don’t know what’s 
happening in the film and I want to know more,” @valentInc said. 

This modern form of advertisement has provided many 
advantages for companies and businesses, according to Eddins. 
TikTok has become a new resource for people to find products to 
buy and places to visit as they’ve seen on social media. Eddins’ 
said she preferred TikTok over other social media apps because of 
its advanced promotional and marketing aspects. 

 “It is the number one search engine in the world right now,” 
Eddins said. “It has surpassed Google and is the number one way 
to market a product to new customers.” 

However, despite the mostly positive reviews, @valentInc 
said there is also dispute about whether this new industry and 
the emergence of this industry has favorable or unpleasant 
ramifications.  For @valentInc, TikTok is something that has 
brought her a positive form of solidarity. 

“Honestly, a sense of community is immediately created when 
you start gaining mutuals and getting recognition,” @valentInc 
said. “These edits allow people to meet others with similar 
interests and create a community through that.”

She also agrees that there are negative aspects about social 
media, but she believes the positives outweigh the negatives. 
Eddins is another believer that social media is positive, but she 
also thinks it depends on its usage. 

“I think it has negative traits, but overall, I think it’s positive if 
it’s used the correct 
way,” Eddins 
said.  “I mean, it’s 
how I make my 
entire living. It’s 
my whole career, 
so I couldn’t say 
that it’s entirely 
negative, because 
it’s how it’s given 
me financial stability, 
for example. It’s 
also given me 
the ability to be 
creative, but at 
the same time, if 
you do too much 
of anything, it 
will have negative 
effects.”

TikTok’s success 
is an opportunity 
that has been 
utilized by artists 
and brands alike, 
and it is one that 
many are cognisant 
of. For Mckenly, 
@valentInc, and 
Eddins, TikTok 
has allowed them 
to discover new 
musical artists 
and enabled the 
creation of fun 
projects for years 
to come.
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Learn more about COTA with Austin’s Turn Around the Track on page 16

Peppermint Parkway
Nov. 25-Dec. 30

Their version of trail of lights
According to the website Peppermint 

Parkway is a magical drive-thru holiday 
experience at Circuit of The Americas 

featuring one-mile of immersive holiday 
displays, millions of lights, dancing 

elves and more. In addition to the main 
adventure, guests can take a parade lap 

on COTA’s signature track with a Candy 
Cane Cruise ticket and visit Peppermint 
Plaza to meet Pepper and Mint, enjoy 

holiday treats and experience new rides 
and attractions.

World Racing League 2022 
Championship Finale

Dec. 1-4

20 hours of included track
 time at the only Formula 1 

track in the US
 Experience the thrill of 90 cars 

in a multi-class endurance format
This event has always sold 

out, be sure to be ready when 
registration opens to secure your 
spot at the 2021 US Endurance 

Championship at COTA.

Electrify Expo
Nov. 11-13

Nov. 11 is Industry Day, 
Nov. 12 and 13 are public days. 

Electrify Expo is a weekend-long 
festival taking in multiple cities across 

the countries. At Electrify Expo, you can 
ride, drive, and demo electronic vehicles. 

This includes E-motorcycles, E-bikes, 
E-scooters, E-skateboards and more. 
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